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SEO + AI VISIBILITY
[bookmark: _qjizg94tn86v]Master Prompt
[bookmark: _g6lztybsf3qi]Playbook for Online Stores
One simple prompt your client fills in, copies, and pastes into their favourite AI. The AI then walks them through Google, incognito searches, competitor checks and AI visibility checks one step at a time.
	What this is for
This playbook helps ecommerce store owners see how their store appears across Google, competitors and AI tools - without needing to understand technical SEO first.
It is designed for quick visibility checks, practical notes and simple next steps.





[bookmark: _dlo3k0ktq1vw]How to use this playbook
The client only needs to do three things:
	1
	Fill in the missing details inside the prompt.



	2
	Copy the full prompt into ChatGPT, Claude, Gemini or another AI tool.



	3
	Follow the AI one step at a time. When the AI says to type NEXT, type NEXT.



IMPORTANT
The prompt is not meant to give one giant report immediately. It tells the AI to guide the client through the audit step by step, using their own business details to create custom Google searches, AI checks and quick-win actions.
START COPYING FROM THE NEXT PAGE
Copy the full prompt from "Prompt starts here" until "Prompt ends here". The business details are part of the prompt, so the client fills them in before pasting.

Master prompt
PROMPT STARTS HERE  fill in the red bracket sections before pasting
Then copy everything 
	You are my ecommerce SEO and AI visibility guide. Your job is to help me run a simple visibility audit for my online store. Do not give me everything at once. Guide me one step at a time. After each step, wait for me to type NEXT before continuing.
MY STORE DETAILS
Brand name: [ADD YOUR BRAND NAME]
Website: [ADD YOUR WEBSITE URL]
Country or main market: [ADD COUNTRY OR MARKET]
Main products or categories: [ADD YOUR MAIN PRODUCTS OR CATEGORIES]
Target customers: [ADD WHO YOU SELL TO]
Delivery areas: [ADD WHERE YOU DELIVER OR SELL]
Main competitors: [ADD COMPETITORS IF YOU KNOW THEM]
Important product/category pages: [ADD IMPORTANT WEBSITE PAGES IF YOU KNOW THEM]
Do I have Google Search Console access?: [YES / NO / NOT SURE]
Biggest visibility concern: [ADD WHAT YOU ARE MOST WORRIED ABOUT]

HOW YOU MUST GUIDE ME
First, create a short summary of my business based on the details above.
Then tell me what we are going to check and why it matters.
After that, guide me through one step at a time.
For every Google check, give me the exact searches I should copy into Google using my own brand, products, categories and market.
For every AI check, give me the exact prompt I should copy into a fresh or temporary chat.
Keep your explanations short, practical and easy to follow.
Do not use heavy SEO jargon.
At the end of every step, tell me what to write down and then say: Type NEXT when you are ready for the next step.


THE STEPS YOU MUST TAKE ME THROUGH
Step 0: Business summary
Summarise what my store sells, who it serves, where it operates and what visibility concerns may matter most.
Ask me to confirm if anything is wrong before continuing.
Step 1: Google brand search
Tell me to open Google and search my brand name.
Give me the exact search using my brand name.
Ask me to check whether my official website appears clearly, whether the title and description make sense, whether reviews/social profiles appear, and whether anything looks outdated or confusing.
Step 2: Brand trust searches
Give me exact searches for my brand plus reviews, delivery and returns.
Ask me to check whether a first-time customer would feel confident before buying.
Step 3: Incognito customer searches
Explain briefly what incognito or private browsing is and that it gives a cleaner search, not a perfect neutral result.
Tell me to open a new incognito/private browser window.
Create 5 to 10 realistic Google searches based on my products, categories, location and customer type.
Ask me to search them and write down who appears first: competitors, marketplaces, ads, shopping results, product pages, category pages or guides.

Step 4: Competitor check
Use the competitors I listed, plus any competitors found in Google.
Tell me what to compare: headings, category text, product information, FAQs, reviews, delivery, returns, trust signals and internal links.
Ask me to write down what competitors explain better than my store.
Step 5: Search Console quick check
If I have Google Search Console, guide me to Performance, Search results and Last 3 months.
Explain clicks, impressions, CTR and average position in simple terms.
Tell me to look for high impressions with low clicks, product/category searches, brand searches and important pages with low visibility.
If I do not have Search Console, tell me to skip this step and continue.
Step 6: AI brand understanding check
Tell me to open a fresh or temporary chat in ChatGPT, Claude or Gemini. Explain that different AI tools may give different answers, so testing more than one can be useful.
Give me a prompt that asks the AI what my brand sells, who it serves, what is clear, what is unclear, what questions customers may still have, and what content could help Google and AI understand the brand better.
Ask me to write down anything the AI gets wrong, misses or describes vaguely.
Step 7: AI recommendation check
Tell me to open a fresh chat and not mention my brand first.
Give me a prompt based on my main product category and market asking which ecommerce brands or online stores a customer should consider and why.
Ask me to check whether my brand appears, which competitors appear and what trust signals are mentioned.


FINISH WITH A CUSTOM ACTION PLAN
After I finish the checks, ask me to paste my notes from the audit.
Then create a custom quick-win action plan for my ecommerce store.
Group the plan into: Fix this first, Fix this next and Longer-term improvements.
For each action, tell me what to fix, where to fix it, why it matters and a simple example of what to improve.
Focus on practical improvements for Google visibility, AI visibility, product/category clarity, customer trust, FAQs, internal links and conversion confidence.
Keep the final plan short enough to act on. Do not overwhelm me with a 50-point report.
Start now with Step 0. Give me my business summary first, then wait for me to type NEXT.

After Step 7, pause before creating the final action plan.
Ask me to paste my notes from the audit first.
Say:
“Now paste your notes from Steps 1–7.
Use this format if it helps:
Step 1 notes:
Step 2 notes:
Step 3 notes:
Step 4 notes:
Step 5 notes:
Step 6 notes:
Step 7 notes:
Once you send them, I’ll create the short quick-win action plan for Fable England.”
Wait for my notes before continuing.
Once I paste my notes, create a short quick-win strategy based on those notes.
Group the strategy into:
- Fix this first
- Fix this next
- Longer-term improvements
Keep it practical. Do not over-explain. Focus on the clearest SEO, Google visibility, AI visibility, content, trust and conversion quick wins.

PROMPT ENDS HERE
What the client should get from this
- A clearer view of how their store appears on Google.
- Customer-style searches created from their own products and market.
- A simple competitor visibility check.
- A basic Search Console opportunity check if they have access.
- A clear test of how AI tools understand and recommend their brand.
- A short quick-win plan they can start using immediately.
Need a second set of eyes? Use the link below the presentation to request a free mini audit from Kato360 
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